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MARKET REPORT

Old Town is a historic neighborhood just outside of downtown Chicago which has a
thriving theater scene nestled on a unique historic commercial district.

LOCATION
Old Town's location to downtown has made it appealing to young professionals.
The quick commute to work via public transportation and attractive amenities in the
community have made this neighborhood one of the hottest real estate markets
in Chicago
LOCAL SHOPPERS
Old Town residents are some of the strongest supporters of local businesses. Old
Town's residents have an average household median income of $109,298 and
a median disposable income of $66,193 (ESRI 2020).
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HISTORIC CHARM
The historic bohemian charm of the

neighborhood has remained a draw OI—D TOWN BUSI N ESS M IX

for tourists in Chicago. Old Town is a

neighborhood that has an authentic, @ Community
cohesive identity that is only minutes Inaditicre
from a concentration of hotels and other Culiure
major tourist attractions.

& Huaﬂh &
THEATRE DISTRICT

Culture and theatre has been a draw
for people outside of the community

for decades. Institutions like Second @® Professiunal

City and Zanies have long anchored the Senices

nightlife in Old Town. They have since & Rasal Esiuta

been joined by A Red Orchid Theatre %

and BATSU! in the upstairs theatre of Reafauramnts 1%
Kamehachi. Theatre drives lots of % Rell

business to the restaurants and shops in
Old Town, bringing a mix of tourists, local
Chicagoans, and suburbanites.

A How to Get Here:

Train: Via CTA on the Brown Line

& \ ' (Sedgwick Stop) and the Red Line
it UL LR + - - \ (Clark and Division Stop).
2 ; = e Bus: North Ave (#72), LaSalle (#156),
x 3 ?,_ 1 "% Sedgwick/Fullerton (#37), Broadway
" Renent e 3 -1 2, (#36), Clark (#22), and Division (#70)
'”L“ Buses.
HHoR e = Car: Accessible from from Lake Shore
Drive and all major north-south roads.
g =




General Population Characteristics

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020.
*The Old Town Neighborhood makes up the northern portion of the Near North Community Area

Jewelry, Luggage & Leather Goods Stores
Sporting Goods, Hobby, Book & Music Stores
Sporting Goods/Hobby/Musical Instr Stores
Book, Periodical & Music Stores

yeneral Merchandise Stores

Department Stores Excluding Leased Depts.

Other General Merchandise Stores
Miscellaneous Store Retailers

Florists

Oftice Supplies, Stationery & Gift Stores
Used Merchandise Stores

Other Miscellaneous Store Retailers

$8,564,207
$18,967,399
$17,432,989

$1,584,410

$301,291,233

$210,052,087

$91,239,196

548,676
$10,841,703
$23,254,080

595,782

$592,399,619

$291,256,621
$301,142,998

$108,837,852

$2,096,721

-$105,186,246

Total Population 16,181 9,740,295 Total Retail Trade and Food & Drink $1,550,197,870
Total Households 9,311 1,081,384 Total Retail Trade $2,774,290,865
- Total Food & Drink $1,224,092,994
Average. HOUEChOId 7S L3 248 Motor Vehicle & Parts Dealers $1,760,994.510
Population Change (2010-2020) 9.1% 1.6% Automobile Dealers $59,170,129 $1,401,685,711
Other Motor Vehicle Dealers $25,172,918 $149,391,485
Auto Parts, Accessories & Tire Stores $33,010,344  $105,730,990  $209,917,315
19and Under 3,014 18.6% 667,907  24.4% Furniture & Home Furnishings Stores $505,870  -$241,634,.906  -$166,453,741
920t0 94 5,537 94.9% 714,158 26.1% Furniture Sf'(n‘e.zs $131,327,717
95t 2917 20.5% 004601 14.4% Home FurmshmgshsmreS $110,307,189
35104 o - 394,59 44 Electronics & Appliance Stores 19,363,665 $15,939,108
451064 3,880 24.0% 6474 22.5% Bldg Materials, Garden Equip. & Supply Stores $98,790,141  $257,806,591
65 andup 2,074 12.8% 352,020 12.8% Bldg Material & Supplies Dealers $89 $222,894,129 c
Median Age 35.9 34.8 Lawn & Garden Equip & Supply Stores $9,557,061 $34,912,462 54,83
Food & Beverage Stores $114,193,625  $377,166,479 18,71¢
Grocery Stores $93,849,487 1,305,930  $390,183,285
- Specialty Food Stores $10,631,618 $12,824,890 $14,187,820
Less than $50,000 2,493 26.8% 479,861 44.4% Bleer, Wine & Liquor Stores $33.035.660  $41,897.614
$50,000-874,999 1,064 11.4% 169,483 15.7% Health & Personal Care Stores $107,256,348  $128,081,597
$75,000-$99,999 1,141 12.9% 118,765  10.5% Gasoline Stations $179,763,760  $461,138,788  $962,678,172
$100,000-$149,999 1,752 18.8% 147,907  18.7% Clothing & Clothing Accessories Stores $8,868,916  -$572,240,052  -$664,450,914
$150,000 and over 3,831 41.1% 170,368  15.8% Clothing Stores $8,772,365  -$499,963,675  -$528,122,960
Median Household Income $109,298 $56,976 Shoe Stores AT 7,701 -$41,896,596

$94,431,856

$13,714,998

78,787,006
$670,587,381
3

‘
$308,199,6¢

$2,496,090

-$716,187,418

65,062

LOOO

1,092,994

Rent/SF $34.00 $21.85 $18.61 Nonstore Retailers $216,558,210
Ave SF 7,299 13,346 19,392 Electronic Shopping & Mail-Order Houses $14,907,147
— - Vending Machine Operators $1,470,362 $9,228,338

Vacancy Rate 6.7% 9-4% 11.8% Direct Selling Establishments $6,946,405 $23,641,500
Food Services & Drinking Places $43,156,860

Rent/SF $23.44. $4.4.66 %41.88 Special Food Services $99,939 $15,878,941 490,442
Drinking Places - Alcoholic Beverages -$21.799,450  -$124,118,581  -$199.676.997

Ave SF 6,128 31,362 68,477 3

Restaurants/Other Eating Places $21,457,348  -$633,695,165  -$968,99r

Source: L.oopnet.com 2020, CBRE 2020

and CoStar 2020 Source: ESRI 2020

In January 2021, Ford General, a new men's and clothing store, opened their doors in the
Old Town neighborhood. Owner Patrick Henry Ford chose the area for his store because
of the “eclectic nature of Old Town, both historically an artist's haven and also a place
where young people like to have a good time."

Patrick continued, “We had our eye on the location at 1712 N. Wells for some time and
when the building owner agreed it was a good fit, we jumped at the opportunity. We
sell clothing made in Europe and we feel the neighborhood could use these items. We

think there is not enough men'’s and children’s clothing in the area and it is our intent to
change that.”

Ford went onto explain “The people and foot traffic of Old Town enhance our brand.
When I've been ordering stock from producers in Italy or Denmark, several stated they
had stayed in Old Town or Lincoln Park when visiting Chicago in the past! Many come for
the proximity to the Loop or Zoo, but the more residential feel. I'm appreciative of the
building owner’s acceptance of our boutique company into the historic building on Wells
and | think it is a great fit. We are bringing products which come from historic places &
families. This historic neighborhood in Chicago is a natural fit for those products.”




